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FOREWORD

This report i s UMP8 Pisseminatién, Wprak t P ad k- ERpPA®Ezétaproject.o n 2 0 2

Cost optimal and nearly zero energy performaridainproject pillars will be:

levels are principles initiated by the European Un- CRAVEzero pinboard as a structured
ionds (EU) Energy Perf or rframewoek oménizi uall Inekiled dnfor- Di -
rective (EPBD), which was recast in 2010. These will mation and data to build an effective nZEB

be major drivers in the construction sector in the business model for low lgcle costs

next fewyears, because all new buildings in the EU Reliable lifecycle cost datakes with cost

from 2021 onwards are expected to be rezdy reduction potentials in processes and tech-
energy buildings (nZEB). nologies

While nZEB realized so far have clearly shown that Methodologies, robust solutions and busi-
the nearlzero energy target can be achieved using ness models for low LCC nZEBs
existing technologies and practicesst experts Cost reductions will indeed cover all stages of the
agree that a broadale shift towards neazro en- process, from urban planning, to building design,
ergy buildings requires significant adjustments dgnstruction, asell as building operation, while en-
prevailing building market structures. @ffsttive  syring a high overall quality of the building, consid-
integration of efficient solution sets and renewaldeing in particular architecture and indoor environ-
energy systems, in a form tiitatwith the develop- mental aspects.
ment, manufacturing and construction industry prerAVEzero will transform the whole construction
cesses, as well as with planning, design, and proj&@e (from the design to the end of life) intoran
ment procedures, are the major challenges. ganized process, where the building will acquire the
features of a manufacturing product cutting off the
CRAVEzero will focus on proven and new amncertainties and failures during planoamstruc-
proaches to reduce the costs of neafly ensly  tion-operation of the current practice and reducing
buildings (nZEBs) at all stages of the life cycle. Tip@ associated costs.
main goal is to identify and eliminate the extra cogi§idelines, databaseslaase studies for cost re-
for nZEBs related to processes, technologies, buidfliction of nZEB technologies, processes and busi-
ing operation, and to promote innovative busineggss models will be developed in close cooperation
models taking into account the eeffediveness for ith the industry partners involved. Working meth-
all the stakeholders. odologies, ready-beused customisable solutions
enabling cost reduction, sgagdip the process and
ensuring the high performance level of the new
buildings, will be addressed.



EXECUTIVE SUMMARY

This deliverabldescribes tools and procedures fofhe communication and dissemination plan sets the
internal and external communication and dissemifi@mework and defines the workflow and responsi-

tion activities within araf the project CRAVEzero. bilities for the project life span. The plan will be up-

It furthermore contains layout/ format suggestiondated on a regular basis. Thereby, it can also be used

for the planned newsletter as well as monitoring aoedmonitor the dissemination actiatidroughout
analysis methods for ttheeroecteach of the projectds
comeslt is therefore more extensive than the origBesides the Deliverable D8.1 the document also
nally planned DeliveralD8.1 and comprises allrec ont ai ns par t sData basedoktdr-i ver a
sults of Task 8.1. getgroup addresfées The data base o
The objective ofthe deliverable is to descriv  addresses is limited to the addresses of the coordina-

the internal communication and the communicatidars of other relevant Haon 2020 projects and

with EASME is organized. This contains i.a. phom¢her European platfornjsee chapte®6.5 Ot h e r
calls, file servers and mailing.li5ts the external Eur opean PI38BbNet me 6Theangd 6 )
communication and dissemination different chamddresses are also provided in a separatdilexcel

nels and tools are described. In the centre of the €ke target group addses will be constantly up-

ternal communication is the project website. In adated throughout the project.

dition, information about the project, as well as pubue to addresdata security regulations/ legal issues
lications and results of the work will be spread \{&lowance to save addresses has to be given by each
different additional channels, which are a newsletiadividual), the addresses cannot be collected manu-
social media (twitter, LinkedIn) and others. Furtheally. The addresses of additional stddtetsoand

more, the project consortium will publish articles target groups will be collected by and with the mail-
different magazines and journals and will conducting program, which will be used for sending out the

take part in several events like conferemzefairs. newsletter. However, the aglses are confidential.
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1.INTRODUCTION

CRAVEzerdocusson proven and new agaches §  Defining the main target groups and key actors
to reduce the costs oéarlyzero energybuildings and specific communication strategies

(nZEBs) at all stages of the life cycle. The main ggal pefining the target group specific as well as
is to identify and eliminate the extra costs for nZEBS compreherige overall communication and dis-
related to processes, technolodiedding opera- semination work plan

tion, and to promote innovative business modq\s
taking into account the ceastectiveness for all the
stakeholders.

Defining and setting up the project identity
1 Setting up the website with external and internal

._information
In order to reach as many stakeholders as possible . - . :
o Setting up the email lists for internal communi-
and create valuable documents and publications, a ation

coordinated communida and dissemination is es-
sential. This document describes the planned comn- gt - o
munication and dissemination activities, responsibil- Munication and providing a subscription plat-
ities and coordination as well as a monitoring struc- 10"
ture of the planned activities. The described plan do- Planning and coordinating Stakeholder work-
vers internal as well@gernal communication. shops and meetings

1 Planning and coordinating regional workshops
The CRAVEzero communication and dissemination in participating countries
plan is the direct outcome of the work started i Planning and coordinatingdbies at BAU 2019
work package WP8. It is dedicated to fulfilling the and ISH 2019
WP8 objectives related to project communicatign Preparingpublic communication documents
and dissemination activities. e dlocument, tools such as project leaflet, media materials
and activities that will be used within the project afe preparing stakeholder dissemination documents
presented and combined in a strategic communica- gych as newsletter, white papers
tion and dissemination plan.

Setting up a newsletter format for exdkecom-

1 Preparing scientific dissemination documents

such as conference and journal papers

This document is a first version. It will be up- 1 Cooperating with otheesearch projects in the

dated and adjusted regularly during the project

area
and is thereby also a monitoring tool for the i . : .

. . - . 9 Organising tutorial and special sessions at con-
communication and dissemination activities. ferences

A second version of thideliverable will be releaseq,, ihe beginning, the main target groups and key ac-
in M12 and the third and final sien will be sub- 45 a5 well as the overall communication strategy
mitted n M24. CRAVEzero follows a holistic diS-and work plan are defined |nclud|ngepth stake-
semination concept d@gssing different stakehold-,5|qer profilesThe second part presents the com-
ers of the building sector, the scientific society, PRlynication and dissemination plan and planned
icy makers/ politicians and the general public to &y nitoring activities. This part includes definitions
sure achieving a wide coverage and significant {}-internal and external communications, explains
pact. the importance of internal communication, and pre-
The document consists of several parts which Qsnts the internal coramication tools. In addition,
gether meet the deaefined in WP8. All parts andine project identity elements developed within the
elements together form a comsistplan with the gt quarter of communication and dissemination
followinggoals and objectives activities are described. In the end, the already sched-
uled dissemination activities are summarized. The



next releases of thiwcument will include reports and the consortium. The dissemination plan is part
on the performed and new communication and disf the overall communication plan and will serve as
semination activities along with the collaboratiottse main channel for keeping the stakeholders in-
and community networking activities of thdéormed about the project objectives, activites, i
CRAVEzero project. The collaboration with othepact expectations, progress, scientific outcomes, and
related active EU projects and thivseled under results. The dissemination plan is not limited to the
the same call will help to achieve a broader and mpredefined stakeholder list and incorporates a num-
integated impact on a wider audience ber of (additional) dissemination tools (e.g. website,
The future releases of the communication serdis PR, social media channels, mailing tiistajse the
ination planwillfocus n t hi s pihgac 6avarenesa and imtarest of new groups and individuals
tivities to analgsthe effectiveness of itsplemen- in the project.

tation and updates of the communication and diEheproject communication and dissemination activ-
semination activities (articles, conferences, faitigs started in parallel with the project launch. The
etc). first step was the creation of the CRAVEzero web-
The CRAVEzero communication and disseminatiite.

plan presents the strategy and tools for the intgrfle  constantly updated project website
and external communication. The internaineo- | www.cravezero.euserves as the main platform
nication will provide partners with tools for infarfor the CRAVEzero dissemination activitiesnd
mation sharing and communication within the comill be/ is already linked to several other tools
sortium. It also includes a platform for siggrifor- | and channels (newsletter, social media char
mation between the consortium and EC representiils).

tives.
The external communication plan includes sdiipo
bilities for communication between the stakeholders

1.1. OBJECTIVES AND EXPEC TED OUTCOME

The communication and dissemination plan aimsirfiormation and knowledge should be stamtly

constant presentation and distribution of all relevaantd reguldy updated accessible to all predefined and
information and knowledge developed in the prpotential stakeholders. Ultimately, this plan is de-

ject. It describes and conggtuthe facilitation of si gned t o make sure dt hat t
the permanerinformation flow within the consor- results will be familiar and clear to all the relevant

tium and towards predefined and potential stakamddiences and will have a maximum impact within its

holders. field.
The main objectives of the communication and diBuring the project lifecycle/ stages, different aspects
semination worglan are: are in the focus of the dissemination and communi-

cation activities.
To raise awareness about the project and énthe first nase, which takes place during the first
sure dissemination of its outcomes. four months of the project, the communication and

To ensure tht the project and its results arglissemination plan mainly covers general project in-
known bytherelevant stakeholders. formation, developing and using the CRAVEzero
Magnify the quality and outreach of the revebsite, define possible stakeholders to be invited
search. for subscribingn mailing/ newsletter Istpress re-

Maxi mi ze the proje deases deye}ﬂ%d(ftggpr.communication arutis-
seminatior{Project identity) and register social me-

Through the dissemination of knowledge and resu#é profil_es. _ | |
awareness about the project and its outcomes willl¢ main points covered during the first three
raised and the project itself will be promoted. THBONths are:


http://www.cravezero.eu/

All public deliverables of the project will be available
The projectso back pnthauGRAVEzZeroavebsite.j ect i ves.
CRAVEzero approach and demonstratiofVith the project's progress, the dissemination mate-

sites. rials will become more specific and will be focused
News and future events (e.g. fairs, worln particular outcomes and results. CRAVEzero as
shops) aCoordinatiorandSupporiproject must pay atten-

Partners and parties involved; project strulion t0 itspublicdissemination. o
ture. An important objectivef he communication effort

Expected results and impact is to create proper, full force dissemination to all po-
tential clients and stakeholders in order to ensure the
maximum impact of the project.

1.2. EXECUTION AND COORDI NATION

All project partners will support the communicatioresponsibilities and that the \'éBder has to coor-
anddissemination activities throughout the projedinate all activities. The work plan and the coordina-
lifespan This implies that each partners hason of all partner are described in the following.

1.2.1.CONT RIBUTION AND RESPONS IBILITIES OF PARTNER S

The roles and responsibilitiestaf projecpartners partners permanently providgpdates regarding
and the process of the project deliverables qualitytagir dissemination activities and ptanthe work
surance contr@iredescribed inD1.2: Quality and package artierebycommunication andissemina-
Risk Plan. All communication and disseminatiortion coordingor. In addition, project partnevsll
materals of theproject are reviewed and approvedssist the executive board membehodting and
by the partners before the official release to Effganizing stakeholder workshofseywill submit
and/or publically disseminated. In addition, by cosenference and journal papacsording to their in-
tributing to the dissemination and communicaticerest and field of expertise. All partnersuadlall
materialand effortsthe project partnergieldtheir  the pranotional tools provided in order to raise
knowledge, experience, and expertise in order dawareness and promote the project using their net-
maximize the project impact. Moreover, all projesforks, locally and worldwide.

1.2.2.WORK PLAN COORDINATI ON

For the success of the project, a clear internal camsearctthroughout the project lifespan. Changes
munication is established among all project partnensd updates will be coranicated and distributed
The internal communication plan is described atcording to upcoming developments and needs.
chaptei3.2 1 Action items will be sent to all concerned part-
To ensure good working processes enabling all part- ners when needed.

ners to contribute to the communication and dig-  Mailing lists are established for the whole project
semination activities, coordination and follow up (a|| partners involved) and for each vyrk-
tools and regulats are defined in the documentat  5qe (all persons invetl in workpackage) in or-
hand. der to assure that people are receiving all rele-
The communication and dissemination plan will be ygnt information.

followed up and maintained by Fraunhofer ISE

in closecollaboratiorwith AEE INTEC andeurac



1 Conference calls and/ or online meetings witfi Particular tasks are allocated to specific partners
all partners will be held oggulatbasis (at least (e.g. stakeholder workshops).
every three months). Executive board onlirg Work package coordingor keeps track of
meetings will be helsh a monthly basis. Be-  disseminationactivities, especially concerning
sides these meetings, additional telephone or participation in conferences and fairs, publica-
online conferences are held as needed. tions in magazines and journals, the organisation
1 Private Members Area of the project website.  of workshops and online publications.

2. TARGET GROUPS AND KE Y ACTORS

2.1. TARGET GROUPS

The main and most important target groups §f Central Europe: Fraunhofer ISE, ABETEC
CRAVEzeroand the target group specific commug  southern Europeeurac researchFraunhofer
nication channetgereportedn Tablel. ISE

Specifically representatives of local organizations.ﬂ‘or Westen Europe: Bouygues Construction
builders, producers of materials and coctin el- Fraunhofer ISE

ements, designers and engineers as well as pﬂ”qﬁlorthern Europe: Skanska, Fraunhofer ISE
makers and associations of building owners are ad- ’

dressed by the dissemination and exploitation of Wﬁ" partners in the project will support the dissemi-

Eropdctstresultts. )  regionsfor th nation activitiesAbove,only the partners, whare
esides target groupsyr target regionsfor the ought to coordinate and organise the actj\dties

dissemination activitiese defined based on thelisted.
origin of the project partners. Ttagget regions

and the project partners mainly responsible for the
dissemination activities are:

Tabld: Main target groups of the project and target group specific communication channels.

TARGET GROUP COMMUNICATION CHANNE LS
Representatives of municipalities and public Website, newsletter/ project updatbeeper year:
building owners published on website and notes Wwdtter and

other social media channels), articles in countr
target group specific journals/ magazines, w
shops and presentations at relevant fairs and ¢
Representatives of the whole buildingrad con- Website, newsletter/ project updathsegper year:
struction sector pubished on website and notes viaitfer and
other social media channels), articles in countt
target group specific journals/ magazines, w
shops and presentations atvahé fairs and even
(e.g. BAU 2019, Munich (14th9th January 201
and ISH 2019, Frankfurt (11.5th March 2019
Building developers and financiers Website, newsletter/ project updathesgper year:
published onwebsite and notes viawitter and
other social media channels), articles in countr
target group specific journals/ magazi



Research and development/ Science

2.2. KEY ACTORS

The key actors identified for CRAVEzero are:

workshops and presentations at relevant fair:
events (e.g. BAU 2019, Munich (B418th Januar
2019) and ISH 2019, Frankfurt (1ath6th March
2019))

Website, newsletter/ project updatbeeseper year:
published on website and notes Wetter and
other social media channels), articles in countr
target group specific journals/ magazines, w
shops and presetitms at relevant fairs and eve
(e.g. BAU 2019, Munich (14t49th January 201
and ISH 2019, Frankfurt (1815th March 2019,

9 All LOI-giving organisations supporting the project witivladgeproviding feedback and particip

ing in theworkshops

1 Energy and building financing advisers who bring the knowledge to the people

1 Stakeholders, chambers of commerce and clusters of companies implementing the cost reg
their branches amqtomoting them to the public

communi ty

T Scientific
proach

and technical advi s

eI

2.3. TARGET GROUP SPECIFI

C CORE MESSAGES

S

In order to efficiently promote the goals and resuity Promote innovative business models taking into
account the cosffectiveness for all the stake-
Coordination and Support Actions, the CRAVEzero holders

of CRAVEzero along with théaof Horizon2020

consortiumwill developcore messageditting to
the stakeholders to be addreqsee chapte?.]).

Besides the core messafigther relgant project

These core messages are the base for all regionautoomes will be shared with spetifiget group
transndonal communication activities and will béhrough dedicatedommunication and dissemina-
used in all communication channels of the projetibn channelghatwill be identified for the different

The core messages already identified are:

a)

regions. Via the website and social media channels
groiutpal cpd. bdo w
Focus on proven and new approaches to redube publication oarticlesn the most relevamag-

all target

the costs of Nearly Zero Energy Buildingazines for different target group# allow reaching

(nZEBs) at all stages of tHe Lycle
b)

a larger number of stakeholders

Identify and eliminate the extra costs for nZEBs

related to processes, technologies, building op-

eration

S

uctions into

L



3. COMMUNICATION AND DI SSEMINATION AC-
TIVITIES

TheCRAVEzeracommunication and disseminatiordissemintzon activiies will be aligned with the
plangoal is to communicate and disseminate any RAVEzerdorand.

evant knowledge and information regarding the prbhe project dissemination will also tealised
jects activities, findings and results in a clear andthmugh:

curate manner within the relevant time. The commu-

nication plan is divided intaternal and external | q  project website
activities as well as the communication with 1 Press feases
EASME. The mairfocusof this deliverable isn
the external communication. However, special at
tion should be paitb the internal communication
A clear, known and agreed internal communicat
platformhas akady beeprovided to all consortium| I Conference papers
partners in order to facilitate an efficient and thriify Journal papers
collaborationincluding an easy exchange of doc§ Presentatisy and workshopsuring relevant
ments and datavhich will lead to the success of the events

project. 1 Stakeholder forums
External communication and dissemination activj- possible joint events with other related H2020
tiesinclude all nowonfidential project intermediate  and national projects
resuls and final outcomes and the entire promotion

activities. The promotion activities start with the cr | parts of the communicati@nd disemination
ation of th eisugldenjtyeo@and®s 51 Golofethd Th¥ different channels and tools
elements such as BRAVEZzerodgo pres@tation ¢, internal and external communication and dissem-
templates and deliverable templates. Following fR&tion are shown Figurel.

visual identity, all the main communication and

I Brochures

t -

?[n Newsletters

.ign Social media activities




Internal External

communication communication

Consortium web meeting CRAVEzero Website
phone calls ngi?;irl;m Newsletter
Physical meetings Social media/ Blog

Mailings Sty 4= PR news
Articles
E Events

EASME Print materials

Networking

Figurd: Tools and channels for internatrexddd@xteunication and dissemination

3.1. COMMUNICATION AND DI SSEMINATION STRUCTUR E

CRAVEzero project dissemination accompanies thgpecially in the CRAVEzero pinbostréngthen-
whole work programme. The work package struog the whole project outpahd public perception
ture of the CRAVEzero project is fulminatingFigure2).

WP 02
Life Cycle Costs of NZEBs / Case Studies

WP 05
WP 03 WP 04 Development
Cost reduction | Cost reduction of new
potentials in potentials for business

processes NZEB models
technologies enabling cost
reduction

WP 06
Life cycle cost reduction of new NZEB / CRAVEzero
approach

WP01 Project management
WP 08
Dissemination

WP 07
Prototypical implementation of CRAVEzero Pinboard

Figur@: Work package structure




The communication activities of CRAVEzero will
be of different channels reanththe target groups
efficiently throughout the whole project.

The most important thing is to set pgrsonal
contacts to the stakeholders, companies and
networks as soon as possible via workshops and

meetings, keeping in mind synergy effects of dif-
ferentevents in the relevant topics of cost reduc-
tion for nZEBs, working in close cooperation with
experts and key actofie dissemination struc-
ture is shown schematicallyrigures.

Public Local

Experts

Dissemination
National

International

CRAVEzero Output, Services, Approach, Pinboard

CRAVEzero
Consortium

CRAVEzero
Board

Figur@: Disseminati structure

The second important thing is to highlight results
of the work promoting low LCC concepts and
technologies as much as possibfialising them

D3.1 Guideline I: NZEB Processes:

Report on cost reduction potentials

for the whole planning, construction
and operation process

D 2.1 Spreadsheet with
LCCs - A database for
benchmarking actual
NZEB life cycle costs of
the case studies

D 4.2 Optimized NZEB-
solution sets ‘

D 3.2 Optimized NZEB-
process map

Figurd: Pinboard visualising outcome

CRAVEzero

CRAVEzero
LOS partners

RelevantRTD
projects

by thepinboard, events, articles and the network
of key actors to the target groups.

D4.1 - Guideline II: NZEB
Technologies: Report on cost
reduction potentials for technical
NZEB solution sets

D 5.2 Database of
services and business
models. Open access

D5.4 - Guideline III: NZEB
Businesmodels



3.2. INTERNAL COMMUNICATI  ON

One of the cornerstones of this weptln refers to 0 CRAVEzero Executive Board (AEE

the communication within the consortium. A clear INTECH, eurac researcl8E)

channel of communication among the partners of o General list that includes all the picis

the CRAVEzeraconsortiurris essential for the pro- involved in the project

jectds success. I nt er nab Lists fomeach wock packagehtaskancluding b e
formed through convenient platformsathawill en- all contributing partners

able a clear, twgaycommunication process. They Webspace
bilateral communication process covers both the in- o For data exchange and saving project related

formation which needs the commnicatechori- documents, which should be available for all
zontally among all partners and the administrative partners at any time (e.g. agreements and
and strategic informatiowhich is communicated contracts, protocols) fde serveris pro-
from the coordinator to the partnensddiscussed vided. All partners are provided with the
at leastwith the coordinator of each consortium login information.
partner 1 Website intranet Private Members Area
The internal communication cotsisf the follow- o The project websiteill include & internal
ing tools: area for members only rated into different
1 Conference and bilateral phoa#ésc permission levels. All partners will be pro-
o Executive Board (EBp AEE INTEC, vided with a user name and passwWirere
eurac researdiraunhofetSE is one person from each project partner or-
o Consortium Calls ganisation whé responsible for the web-
o Work Package (WP) calls siteagenda
1 Meetings
o Physical ansortiummeetingsor meetings These tools keep a constant and comtisflow of
of working groups information between aartners in th€RAVEzero
o Online meetingvideo, skype or other con- consortium, both on the professional and adminis-
ferences) trative sideThe structure of the internal communi-
f Mailing lists cation is dispjeed inFigureb.



Executive board

Consortium calls

Ethics Advisory Board Calls
WP calls
Physical consortium meetings
; e Meetings ( o
Online meetings —  Internal communication }*
Executive board
Consortium
WP-/ Task-specific lists Mailing lists

Ethics Advisory Board

Webspace/ intranet

Figuré: Structure of internal communication

3.3. COMMUNICATION WITHE ASME

In order to conduct the project successfully it is essential to have a close link and good communication with
theProject and-inancial Officeat EASME. Therefore, it is important to:

Keep regular contact withe ProjectOfficer

Flag immediately problems to PO

Inform of consortium meetings asdccess stories

Immediately sk, ifthere are uncertainties or if sortium is not sure of something

Always pt the Financial Officer in copy (especially if contractual/financiabisséies

= =4 -4 —a A

The most important principle for the wiskokeep track ofall activities d think ahead how to record
activities. Therefore, tls document and deliverablg.®include monitoring and track keeping plans.

3.4. EXTERNAL COMMUNICATI  ON

The djectiveof the external communicatiortasensure the best visibility of the project implementation,
project results and itapact on the targetgroups. Major forms and channels are:

1 Project website

Promotional printed materials

Project events (workshops, conferences, etc.)
Articlesin regional magazines and scientific journals
e-Newsletters/blog

Social media activities (mainly twitter and Linkedl

=a =4 —a A -8



1 PR campaign (press conferences, press releases, national/regional promotional events)

The project website will be used as the primary communication and dissemination channel to the public, as
well as to CRAVEzero consortium (Intranet platfaman ahive for public information (News, Newslet-
ters, Events, Articles, etc.) and for internal CRAVEzero information and documents (according to the re-

spective WPs). It is strongly recommended that all dissemination
materials will be put on the website.

3.4.1. CRAVEZERO COMMUNICATION

Tabl@: Communication and dissemination tools

COMMUNI-
CATION /
DISSEMINA-
TION TOOL
CRAVEzero logc
and visual identit

CRAVEzero web
site incl. pinboarc

CRAVEzero pin-
board

CRAVEzero
newsletter

CRAVEzero arti-
cles and papers

ACTIVITY

Design CRAVEzero logo

Launch, populate and mainti
the CRAVEzero homepage
Homepage serves as netwc
platform for nZEB design,
knowledge and actual proj
results exchange incl. extel
project links and for dissemir
tion activities etc.

Professional layout
Distribute via technical wor
shops and other relevant eve
attended by the partners
Make available electronically
the CRAVEzero homepage
Actively distribute the link ele
tronically to target groups a
relevant platforms

Make information and nev
available on the CRAVEze
homepage for download a
send out to stakeflu#rs who
subscribed to the newsletter
Articles and papers will |
made for scientific and targ

MATERIAL OVERVIEW

TARGET
GROUP

Municipalities,
building  owners
companies inc
SME; beside: arch
tects, professional
other stakeholders
energy advisqrsci-
entists
Municipalities,
building  owners
companies incl
SME; beside: arch
tects, professional
other stakeholder:
energy advisors, st
entists

Municipalities,
building  owners
companies inc
SME; beside: arch
tects, professional
other stakeholder:
energy advisors, st
entists

Stakeholders ar
visitors of the web
site - mainly archi-
tects professional
SME

Mainly building
owners, companie

EXPECTED IMPACT

Increased recognition val
of the logo, the visual ide
tity and therefore of th
CRAVEzero project

Increased awareness
visibility of the project an
its activities

Enhanced engagement

the intended target grou
in the project's activities.

Intensifed connectivity o
the target groups and setti
priorities like"frontrunner
description’s

Increased awamess ant
visibility of the project an
its activities.

Enhanced engagement

the intended target grou
in the project's activities.

Enhanced engagement
the intended target grou
in the project's activities

Display details and resu
caried out by the



CRAVEZzero bro-
chure and flyer

Workshops
conferences

anc

Social media

grouprelated conference
presentations will be held in ¢
ferent countries

Design and print brochures a
flyers with major project info
mation (and results if alrea
available)

Condut workshops, to whicl
stakeholders/ target groups
invited to inform in deptt
about specific project resu
and outputs; participation

conferences to spread proj
results to broader audience

CreateSocial media accour
(Twitter and LinkedIn) for th
project; Inform (posts, tweet
about t he pr

events, results and publicatic

3.4.2. PROJECT IDENTITY

incl. SME; beside
architects, profes
sionalspther stake-
holders, energy a
visors

All  visitors  of
booths at BAU@19
and ISH 2019 a
well as stakeholde
and regional symp
sia and conference
Target groups an
stakeholders, othe¢
European platform:
and projects; sciel
tific society and in
terested public

Municipalities,

building  owners
companies SME;
beside: architect

professionals, othe
stakeholders, emy
advisors, scientists

consortium, any importal
step on the way to high cc
relevant information

Fast and easy distribution
major information and re
sults to all interested stal
holders; mainly for fair
conferences and regiot
symposia

Enhanced engagement
the intended target grou
in the project's activitie
broad distribution of pro
jectds resul
sure the practical use a
scientific progress

Make information and nev
availableo a broad and di
verse potential audience

Project identity will characterize and distinguish ~ The project logo, approved by the project partners
all the materials produced and the promotional, is the followingThe logo has to be used always
dissemination events organizethbypartners. maintaining the official colours and proportion.

CRAVEZEroO

Figure6:CRAVEzero logo

3.4.3.0THER MARKETING ELEM ENTS

In the futue, and according to the project marketing needs, more branding elements will be provided. Other
branding elementsmay include, among others:

1 Rollups

1 Posters and Banners

1 Project flyer

These materials are mainly important for the planned booths abfasspps and conferences.



The projectoordinators (AEE INTECHeurac researckhraunhofer ISE¢laborate promotional material
that will be used during project related events. In particular:

1 CRAVEzero Standard power point presentation template

1 CRAVEzero Deument template

1 CRAVEzero Brochurdsas needed)

All material will be in line with EU publicity regulaisee below), and will inclutie project logo.

3.4.4.PUBLICITY OBLIGATIONS ACCORDING TO EU HORIZON 2020

CRAVEzero will follow thpublicity requirements of the Horizon 2020 Programmand according to

the IEE Obligations related to Communication. As beneficiaries of EU funding we shalurspdaa

emblemin our communication to acknowledge the support received under EU programmes, mentioning
0Cunded by the I ntelligent Energy Europe Prograr
For Intelligent Energy Europe, two options are available

First option:

Cofunded by the Horizon 202
Framework Programme of the Eurd
pean Union

Or second option

Co-funded by the Horizon 2020
Framework Programme of the European Union

The name of the EU programme can appear with the European Union. Neither the EASME nor the Eu-
the EU emblem. Heever, no graphical mark (i.e. ropean Commission are responsible for any use that may

logo) shall be created using the EU emblemand made of the information ¢

name of the programme. The minimum height of

the EU emblem shall be 1 cm. Instructions for displaying the correct legal dis-
clamer:

In order to release the Commission from any re- http://ec.europa.eu/ipg/basics/legal/no-

sponsibility for the information CRAVEzero will  tice_copyright/notices_disclaimers/in-

also disfay the followingegal disclaimeron any dex_en.htm#section &nd

written information produced for the project or  http://ec.europa.eu/energy/intelligent/files/im-
event in the language in which the material is writ- plementation/doc/legalisclaimer.pdf
ten:

Basic information and important documents for
0The i nformati on and dowmoadsare avalable oo:u t i n t his [
port/ study/ articl e/ publhitps:det.eumpael/infoaesorrcgarh o s e o f t
thor(s) amtb not necessarily reflect the official opinioarefeuropearcommissiofvisualidentity _en



http://ec.europa.eu/ipg/basics/legal/notice_copyright/notices_disclaimers/index_en.htm#section_1
http://ec.europa.eu/ipg/basics/legal/notice_copyright/notices_disclaimers/index_en.htm#section_1
http://ec.europa.eu/ipg/basics/legal/notice_copyright/notices_disclaimers/index_en.htm#section_1
http://ec.europa.eu/energy/intelligent/files/implementation/doc/legal-disclaimer.pdf
http://ec.europa.eu/energy/intelligent/files/implementation/doc/legal-disclaimer.pdf
https://ec.europa.eu/info/resources-partners/european-commission-visual-identity_en
https://ec.europa.eu/info/resources-partners/european-commission-visual-identity_en

and https://europa.eu/europeannion/about The official communication and dissemination

eu/symbols/flag_en#download

language is English, however the language of the

dissemination can also be chosen according to the
target group and regional needs

3.5. PROJECT DEL IVERABLES

In Table3 all project deliverables are described
temporal orderand the dissemination levels as
well as responsibilities are defined.

Table: Project deliverables

NO DEL IVERABLE WP RESPONSI-

TITLE NO BLE PART-
NER
D1.2 Quality and Risk WP1 1-AEE
Plan INTEC

D8.1 Newsletter format WP8 3 - Fraunhofer

D8.4 Data base of target WP8  3- Fraunhofer
group adresses

D2.2 Reportonthe EW  WP2  2-eurac re-

implementation of search
NZEB

D9.1 H-RequirementNo WP9  1-AEE
1 INTEC

D1.4 1stProgress Rert WP1 1-AEE
INTEC

D2.1 Spreadsheetwith WP2  2-eurac re-
LCCs- A database search
for benchmarking ac
tual NZEB life cycle
costs of the case

studies
D2.3 Structured repositor WP2  2- eurac re-
of existing LCC cal- search

culation tools

DUE
MONTH

4 (Dec
2017)

4 (Dec
2017)

4 (Dec
2017)

6 (Feb
2018)

10(Jun
2018)

12(Aug
2018)

12(Aug
2018)

12(Aug
2018)

TYPE

Report

Report/

Other

Report

Ethics

Report

Report

Report

DISSEMINATION
LEVEL

Public

Public

Confidential

Public

Confidential

Public

Public

Public


https://europa.eu/european-union/about-eu/symbols/flag_en#download
https://europa.eu/european-union/about-eu/symbols/flag_en#download

NO

D4.1

D5.1

D2.4

D3.1

D5.2

D6.1

D1.1

D3.2

D4.2

D4.3

D5.3

D6.2

D1.5

DELIVERABLE
TITLE

WP
NO

Guideline Il: NZEB WP4
Technologies: Repo

on cost reduction
potentials for tech-

nical NZEB solution

sets

Typology canvas of WP5
business models

KPIs for perfor- WP2
mancebasedtharac-

terisatiorof NZEB

Guideline I: NZEB  WP3
Processes: Report ¢
cost reductiopoten-
tials for the whole
planning, construc-
tion and operation
process

Report describing
NZEB business
models

WP5S

Parametric models WP6
for buildings and

building clusters:

building features an
boundaries

Project Managemen WP1
and Activity Report

OptimizedNZEB-  WP3
process map
Optimized NZEB WP4

solution sets

Energy flexible build WP4
ing managing mode

Databas of all fund WP5
services and busine
models

Results of optimisec WP6
NZEB parametric
models

2nd Progress Repor WP1

RESPONSI-
BLE PART-
NER

3 - Fraunhofer

3 - Fraunhofer

2 - eurac re-
search

7- ATP sus-
tain

3 - Fraunhofer

1-AEE
INTEC

1-AEE
INTEC

7-ATP sus-
tain

3 - Fraunhofer

3 - Fraunhofer

3 - Fraunhofer

1-AEE

INTEC

1-AEE
INTEC

DUE
DATE

12(Aug
2018)

12(Aug
2018)

18(Feb
2019)

18(Feb
2019)

18(Feb
2019)

18(Feb
2019)

24(Aug
2019)

24(Aug
2019)

24 (Aug
2019)

24(Aug
2019)

24(Aug
2019)

24(Aug
2019)

27(Nov
2019)

TYPE

Report

Report

Report

Report

Repot

Report

Report

Report

Report

Report

Report

Report

Report

DISSEMINATION
LEVEL

Public

Public

Public

Public

Public

Public

Public

Public

Public

Public

Public

Public

Publc



NO

D5.4

D6.3

D6.4

D7.1

D7.2

D7.3

D7.4

D1.3

D8.2

D8.3

D8.5

D8.6

D8.7

D8.8

DELIVERABLE WP
TITLE NO
Guideline Ill: NZEB WP5

Businessodels

Report on NZEB life WP6
cycle costs

Framework forco  WP6
benefit analysis
CRAVEZzero pin- WP7
board

Business model for WP7
prototypical imple-
mentation

Measurement and WP7

verification protocol

Preparatory technici WP7
documents for the
prototypes

ResuHlOriented WP1

Concluding Reports

Feed other national WPS8
and European
NZEB project plat-
forms

Formats for other
dissemination activi-

ties

WP8

Nine news articles/ WP8
newsletters about th
results of the project

d three each year

Four newsletters in  WP8
all project language:

presentation at the WP8
fair BAU2019 and
ISH2019

Twelve translated a1 WP8
ticles in local maga-

zines and on local
websites, one per

year in each region.

RESPONSI-
BLE PART-
NER

3 - Fraunhofer

1-AEE
INTEC

1-AEE
INTEC

2 - eurac re-
search

2 - eurac re-
search

2 - eurac re-
search

2 - eurac re-
search

1-AEE
INTEC

3 - Fraunhofer

3 - Fraunhofer

3 - Fraunhofer

3 - Fraunhofer

3 - Fraunhofer

3 - Fraunhofer

DUE
DATE

28(Dec
2019)

30(Feb
2020)

30(Feb
2020)

30(Feb
2020)

30(Feb
2020)

30(Feb
2020)

30(Feb
2020)

36(Aug
2020)

36(Aug
2020)

36(Aug
2020)

36(Aug
2020)

36(Aug
2020)

36(Aug
2020)

36(Aug
2020)

TYPE

Report

Report

Report

Other

Reprt

Report

Report

Report

Other

Other

Other

Other

Other

Other

DISSEMINATION
LEVEL

Public

Public

Public

Public

Public

Public

Public

Public

Public

Public

Public

Public

Public

Public



NO DELIVERABLE WP RESPONSI- DUE TYPE DISSEMINATION

TITLE NO BLE PAR T- DATE LEVEL
NER
D8.9 Four regional sympc WP8  3-Fraunhofer  36(Aug Other Public
sia 2020)

D8.10 Four Online tutorials WP8  3- Fraunhofer  36(Aug Other Public

(Webinar) 2020)
CRAVEzero pin-
board
D8.11 National strategies WP8  3- Fraunhofer  36(Aug Other Public
for the brad con- 2020)

struction of NZEB
implementing the
CRAVEzero ap-
proach

3.6. COMMUNICATION TOOLS

In order to ahievea good public visibilignd for the convenience of the stakeholders, the communication
and disseminatiorgnrelies orpublicity toolswhich are convenient and @#int with this type of project
This publicity tools will besed andnairtainedthroughout the projets | i f evsli@@& as.the mdine y

media channetlrough whichthe dissemination oftiper oj ect 6 s progress and ach
will be distributed

3.6.1. WEBSITE

The website shall be used as: The CRAVEzero project website is indicated by
i. a communication and dissemination domain namevww.cravezero.eund is structured
channel for t he p r o jwe spdcificsections publit arem andgnsdte
achievements strictedarea.
i. the main interface towards the target PUBLIC area covers:
groups ENTERING PAGE structure

iii.  ashare point for the msortium, contain-
ing all institutional information, including

1 Frontrunners / Case studies

1
working documents and deliverables. q

1

1

Technologies

Business models
Processes

About the proje¢tContact
Recent posts News

Moreover, th@inboard will be built up to be also

a means to supporting the designer in developing
effective business models and design concepts for
new nZBBs, thus the consortium will put a special 1 Pinboard

focus on the usability of the website for different 1 Repots

groups of stakeholders. Integrating interactive PART /pinboard of eost

The project website (in English) will be set up relevant info.

within the first three months of the projectads ¢

and will be maintained for at le&&months after INTERNAL / Private Members Area covers:

the end of the project. Area accessible only by parthEsSSME, struc-

A plugin of Google Translate will be integrated to  tured according to particular work packages, cov-
the website to support language translation. ering relevant information, deliverables docu-

ments, oyduts, results.


http://www.cravezero.eu/

L
S IP3Y

GICRAVEZErO T

celeration for Viable

HOME ABOUT CASES PINBOARD BUSINESS MODELS TECHNOLOGIES PROCESSES REPORTS NEWS

CRAVEzero Pinboard' ,- 1.

| RECENT POSTS

| © Brussels |
| o NH-Tirol
: | o i+R Headquarter |
CRAVEzero Kick-Off Isola Nel Verde More Brussels NH-Tirol i+R Headquarter { |
Meeting
TAGS
5 N .
Processes ‘ Business Models | | Technologies
|

Figure7:Design layout of the CRAVEzero public wel§gitew.cravezero.pu

Interactive — Case Study Energy Data Explorer

e N .
" I_-“._Jl. LLkk Visis

Figure8: Design layout of the CRAVEzdCase Study Figure9: Design Igout of the CRAVEzero Case Stuc
Data Explorer (&t of Pinboard) http://www.cravezero.eu/2017/10/18/nh -tirol/
http://www.cravezero.eu/case-study-phpp-data-explorer/

FigurelQ Internal/ Rivate members area


http://www.cravezero.eu/
http://www.cravezero.eu/case-study-phpp-data-explorer/
http://www.cravezero.eu/2017/10/18/nh-tirol/














































